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Market Competition

Business sectors thrive in the market due to different choices. The business can either be a monopoly or oligopoly, depending on the choice of the product. 
1. a). Monopoly is defined as the ability of the company to dominate the market following its unique products. The monopolistic market structure is characterized by a single seller dealing with a unique product. The business has no competition as there are not substitutes for the products offered in the market (Askar, 2013). The business operated under a monopoly exhibits maximum advantages such as the profits margin following their abilities to set prices. An example of a monopoly is Microsoft and windows. 
b). Internet provider services are a vast business center that establishes a unique trading platform by providing telecommunication services to the people. The internet service providers are one entity but categorized into three aspects: commercial, community-owned, and non-profit organizations, also referred to as privately owned entities. The industries have a vast market share in the economy and allow the business to operate by lowering the rated and providing many communication services. It is very difficult for new firms to enter the market due to unfavorable competition and set barriers to restrict new firms through many laws and regulations. The established companies often provided services at a low rate, which accessing a huge market which will be a challenge to new firms. 
c). The firms operating as an internet provider compete on the terms of the product offered such as speed, customer satisfaction in making the services user friendly and reducing the rates while introducing new products in the industry. Competition can be due to the sophistication of the services provided and individual data security using internet services (Davenport & Harris, 2017). 
2. Elastic demand curve expresses the consumer's ability to buy goods or services at a high amount regardless of the commodity's price changes. The internet service is a monopoly in that no other firms provide similar services as a substitute; instead of pizza that has a substitute, they can easily find an alternative when the prices go higher than expected (Friedman, 2007).  Hence, the monopoly market is likely to experience an elastic demand curve regardless of the price set.
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